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Этикетка для белого вина 
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Презентационный пакет для кондитерского производства «СКАЗКА» 
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Этикетка для печенья кондитерского производства «СКАЗКА» 
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Флаер для кондитерского производства «СКАЗКА»  
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Сопроводительное письмо
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Инфо графика «Этапы создания бренда» 
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KoHuTepcKkoe Npon3sofIcTBO
"CKA3KA"
Poccus, Mewsa, yn. AHTOHOBA, 45
CKA3KA AvpexTop: MBauwexko M.B.

TenedoH: 29-85-85

VBaxxaemas Auna JImutpueBHa!

TleH3EHCKOE KOHAUTEPCKOE NPOIBOACTEO "CKA3KA” nposoauT
NPE3eHTALIMIO NPOGHLIX OGPA3LIOB HOBOW NUHEIHKN NIEUeHs:
oBcatoe.

[lanHsii IPOAYKT Pa3pabaTsIBance TeXHONOraMM HaLero
NPEANDUATHR Ha MPOTSKEHMM TDEX MECALIeB.

Hoan ynyuluenHas peLenTypa no3sonAeT coueTats
Pa3H00Gpa3HLIe BKYCH (DPYKTOB W AOA € KNACCHISCKUM OBCAHEIM
NeveHbeM.

Maccosoe NPOMIBOACTEO AaHHOW NPOAYKLMM NNAHAPYETCA Ha
ceperHy 2018 roa. Ecru Bul COBEpLUMTE ONTOBLI 3aKa3
3apatee, IPEANPUATHE FOTOBO NPEANIOKATL Bam CKAAKY B
pa3mepe 10%

C yBaseHHeM, KOHAUTEPCKOE NPOM3BOACTEO "CKA3KA"™
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STAGES OF BRENDING

LEAENOAATAHWE

(aHaAMs MrcCUn, onpeaenerie

HEACEMBIX KOHECTE, NMAAHUPOBAHUE
OPMYAMPOBAHIE NAPAMETPOB) (aHans pecypcos, orpeaenetie

KOMGHABI 1 CPOKOB)

AHAAWNU3 PBIHKA
(QHQAM KOHKYPEHTOB, GHAAIS
QyANTOPUY, PhiHKY CBbITa)

CYWHOCTb BPEHAA
(MMCCHS, NO3MUYIOHPOBaHHE,
VIHAVBIAY GABHOCTS, GPTPHOYT 6pEHAC)

YNPABAEHUE
BPEHAOM
(6pera-Gyk, xparnTeA GpeHAT,

UMK, MAGH 110 MOHVTOPUHTY 1

oueHKke 3cpcpekTBHOCTH] SPPEKTMBHOCTHL
(moHMTOpUHT KPI, CPaBHEHYE, KoppeKLya
cTpaTenn i TakTkv)
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